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1.1 Business activity, marketing and people
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1.1 Business activity, marketing and people

Activity 3: Explanation activity, page 6

Use the information on benefits and drawbacks of risk taking to examine your own attitude
to risk taking. If you are a risk taker, what attracts you to taking ris you are not a risk

taker, what is it that puts you off taking a risk in an enterprise?
suitable chart. Compare your results with others.

e up your thoughtsin a

This activity will help develop an understanding of risk taki 1 ual. Points to
consider might include:

= The cash incentive — making or losing money.
Being own boss — or is this too much pres

The time put into running a business — ile ifdt’s your business?

4 3 4

Comparisons will bring out how ¢ ation. Further
development could come from taking is the most
important.
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c) be very good at accoun
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1.1 Business activity, marketing and people

4 Being enterprising means you are likely to be:
a) always looking for an opportunity to supply customers’ needs

b) keen on keeping up to date with television productions

c) highly intelligent and love working on your own

d) good at sport and love team projects.

Case study 1

a) State two reasons why businesses exist. (2
AO1la/Knowledge (2 marks) — reasons

= to satisfy the needs of custome

example:

= to make a profit.

b) Explain one characteri
AOI1b/Understanding (1 ma

= creative

might have as entrepreneurs.

by examples such as bein

= prepared

= determined

styles for their hair.

d Cathy must be confident as t
onstrate they are confident s

ssers in the area, and they
e to their salon.

AQO2/Application

= There are a lot 0

ark) — gives an explanation relating to the case study, for example:
blished hairdressers in the area.

= There are no prime locations so there is a risk when starting a new business in a less
favourable location. The stress caused by operating in these circumstances may increase.
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1.1 Business activity, marketing and people

AQO3a/Analysis (1 mark) — explains the effect/impact on the business operation, for example:

= Competition from other businesses such as Sophisticutz may mean fewer customers
especially in early stages, resulting in loss of income.

= Cathy and Julie are entrepreneurs who set up their own separ.
They were both successful and have many regular custom.

irdressing businesses.

= More recently they have joined forces at So i ork together in the
business, recognising that being together does have a nu
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